
Tooting your 
own horn!

aka DIY free media promotion
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• Read … and remembered
• Promotes brand/products
• Free

News as a 
marketing tool
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Opportunity 
knocks

• What IS news? 
• Tell them - briefly
• Provide contact details
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Make it happen
• Provide more detail 
• Let the writer write
• Have information ready
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Background info 
• Grove
• Brand (+ ‘story’)
• Key figures
• Products
• Achievements
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• Ensure it’s accurate
• Keep info up to date
• File and reference

Housekeeping
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Power of the pic



• High quality
• Relevant
• Accessible
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Relevance

• People
• Products 
• Place

Image: Andy Rasheed, Eye Food
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Golden rule: 
provide high-resolution, 

uncropped originals

OliveBiz







Golden rule:
send original files

as attachments, not 
embedded in an email
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Golden rule:
People are 
faces - AND 

names
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• New folder & name it
• Sub-folder & name it
• Text document in sub-folder
• Images to sub-folder
• Re-name each image
• Record info for each image
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• (Image name) 
15MEC-Best Class 2
• (Date and/or event taken)
2015 Mallee EVOO Comp - Sept 
• (Names/titles of people)
(L-R) EVOOana Jones grove 
manager Fred Smith and Mallee 
Bank GM Ron Black (sponsor). 
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• (Copyright & crediting information)
“Image: Anne Taylor”

M: 0418 000 000
ataylor@biglake.net

• (& reference image name)
15MEC-Best Class 2©
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‘Best practice’ :
• know brand profile & messages
• have background information prepared
• keep it up to date and accurate
• when you achieve, put it out there
• when you have a story, put it out there
• relevance is all-important
• provide dot point information
• build an image library 
• faces need names
• file so it’s easy to find OliveBiz



Thanks for listening

Gerri Nelligan
wordsync@bigpond.com
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Questions?


